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Table 1- Frequency Distribution of saffron farmers regarding their demographic variables
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20-35 59 25.7 il
45.78
(JLM,) O 36-51 95 41.3 Average
Age (Year) 52-67 58 25.2 S Bl sl 1353
68 and older 18 7.8 Standard deviation '
Ok
o 1-4 125 54.3 4.51
)lyl? D‘J..u 5.8 99 43 Average
Family size 9 and more 6 2.6 Juxo Bl ] 1.86
Standard deviation '
Sy 23 10
Iliterate
i 68 206
Primary school
) 54 235 i
EMppars o Guidance school Lo p o
i . rimary
Education level _ dawgie 15 6.5 Mode school
High school
_ Asele 62 296
Diploma and higher
)JYQ 9 u‘“L‘“J 8 35

BSc and higher

Famoyd Ve ppimen 9 4309 (9l g—ae LSSl
K39 e gas (bl
U898 0579 (Jgae Mg I J3lye it S S
9 Oglite sbroged & L Glde ) Cunl Jgame Slu))lil g
L]y 08 Jgame cisly )Lisl )3 o8 UKl 4 a5 L
O | PN KO bl Jolwl 0 as0)S o dsye
O 9 slald |y og3 sudgs oy (10)> 0F/0) (lsSSely
VAN 53)S o ddje lib dr (shda ) g (shndiuy 45
(sdad b Jy s o glal ) olyis 5o e

29 SAA (o (Jy oAb sy ©ygod doyd VIA

DS ol asl jomaiie als g gl 558

dolp —diyie md Oygody (bgSouly it o O L
@Lu uol_w‘ pu .(Ado)b DY/Y) ..\_3.))56_4» Al I AP
Ao )d i oyl yie s Sy Agd (ogaad 5D kel
ol a5l 2)5 loj o 3 & bgaye (100 OVIS) g5
aS 39 Oyeo oyl do dahaio ) sl agd S bgud Dy
b (2hj Jlo Gl as)ie cls aiad oS S e
Ly sl 500, plal Buide,d 5l b B i 4y Cons cdiiild



A5 L o) oylod b ul> (ol yie 5,98 g celyy 4 pis 48

YYIE aS o Lis gls olybe) (hgy8 0550 ogad )

SIS o 913 1y a5 ognd Ay &) b gSSusly Loy
(gld 203 YOIV b Jlgy S50 g aod oy 59l 5

(¥ Jgi2) 592 d)ﬁi)é £9d 4y yd

S Oygod 1) (LB Glide s ao)d VIT L ol
S i1 453)8 (e 55l Al eadgainan > ol jon 4y
sH g oS lroged olul  (Lo)d MIV) (lsSSsly
8 Al 390 0 pla8l 393 Jgane (13905 SiS 4 Lo

W3S o ooliwl ixio g (bl i

las)30 G pite o 2 OB Glyhej (Slglyd @295 Y g
Table 2- Frequency distribution of saffron farmers regarding their farm cherectristics
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Variable Range/Category  Frequency Percent Other statistics
oy 174 7538
Private
o) WQL‘ Sloylsl 11 48
Land holding Rental
» 2 35 195
Both ot them
232> 137 59.6
Private
el ot " 183
Water holding Rental
92 51 222
Both ot them
obe
L Al 1-7 166 722 6.23
Olalad dlass 7-13 45 196 Average
Farm segments 13 and higher 19 8.2 Slne Byl 459
Standard deviation
obe
- 0.39
ol eely; Yes 168 73 Average
Irrigated farming No 62 27 il o
e Sl g
Standard deviation
obe
1.54
el Yes 119 51.7 Average
Dry farming No 111 48.3 . .
e Szl oy
Standard deviation
Ol
0.41
Olie; e (gylsl Yes 159 69.1 Average
except saffron Horticulture No 71 39.9 oo
Sore Sl 0.52

Standard deviation
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Table 3- Frequency distribution of saffron farmers regarding their saffron production kind (n=230)

Olse; &9
Saffron type

Awd
Dasteh
JUss
Poshal
Negin
JUogy g 4w
Dasteh and Poshal
RANPEUE
Dasteh and Negin
NN
Negin and Poshal
o o
Negin, Poshal and Dasteh

gl gl vy
Frequency Frequency percent

6 2.6
16 7

15 6.5
59 25.7
31 135
28 121
75 32.6
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Table 4- Ranking of marketing information resources using by saffron farmers

ad, 2bulL Skl fbe oSl BIPETRE- S
Rank Marketing information resources Average Standard deviation
Viziting the markets
2 t“’ﬁ) LJSL"“' Lﬁh“’ﬁ) R 9 Aiw OI)L{O‘)“‘L)‘ 2.03 0.91
Neighbouring saffron farmers and rural villagers
3 2l slael 1.96 0.92
Family
Dealers and merchants of saffron
Model saffron farmers and extension workers
6 toolSisles 5l 2250 1.31 1.25

Visiting the agricultural affaires
Olil 5 i ped (65,988 dler lejlo (65,5LaS ki )8

7 . . . . 1.09 0.88
Agricultural experts of Agricultural Jihad of county and province
Agricultural graduated residing in the village
9 d‘o”h&p Sloss dLmC,S)J: (oga> Obu)lf 1.03 0.80
Agricultural experts of counseling cooperatives
10 oS [l ol 150540 ealle 0.98 0.90
Study of magazine/brouchure/booklets
11 SbiolS SIS 5 (65)3LS pgew 98 S1pe lulid S 0.95 0.81
Experts of selling instutions e.g plant protection and other inputs
1 el s o) (Spinshs sloasly il 0.94 0.92
Watching TV programs(National and provincial)
13 Ol’.’.w..m Olods }f)n d)'”u.f .)Leg OL»[;.\JS)K 0.89 0.88

Agricultural experts of Dehestan service centre
14 9k ‘C‘wc}.‘.‘;l‘ Jd 5l dj)?w Gloodles Bans 8 0.77 0.86
Dealers of agricultural inputs e.g machinery, ...

15 wiadh slaadin 4 0 s 0.72 0.84
Listening to radio programs

16 <o 0.51 0.92
Internet
5 ool glacl

17 P Gl glad 0.50 0.91

Production cooperatives in village
18 lolpale sladaliyy sliles 0.27 0.64

Watching satelited programs

(F) 5l =(¥) Bwsio ~(1) o5 ~(+) e it ol
Scale: Never (0)- low (1)- Medium (2)- High (3)
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Table 5- Correlation analysis of Saffron selling volume with studind varables

s ® o Negin Poshal Dasteh
R x W
sy S Ol g ol g gl g il
Variables _ ) _ ) _ _ Coefficient
M ‘5),3‘:».&0 M LS)"’&JNMLS)b‘JN
r sig r sig r sig
g"“&;"lﬁ;"f‘ -0.150*  0.023  0.198** 003  -0.039  0.553
oushold size
(Braedgt plie e -0130* 0049 0118 0074 0029 0657
Self consumtion of saffron (ounce)
el I & olyiss Sl ol s> ~0205** 0002 0215 0001 0011  0.864
Income from Saffron to total of income
sl ) i 2 gl 019%* 0004 0076 0252 0.159*  0.015 O
The acreage of irrigated agriculture Pearson
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Table 6- Mann Whitney Test of saffron farmers’ differences regarding some categorical variables
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Table 6- Kruskal Wallis Test of saffron farmers’ difference regarding the quality of Safferon
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Abstract

The marketing behavior of different Saffron farmers is different due to a few
effective factors. The present descriptive/correlational study is aimed at investigating
the selling behavior of Saffron farmers and the associated factors. The statistical
population consisted of all Saffron farmers in the Qaen Township in 2015 (N= 12860)
of which 230 were selected through a randomized multi-stage sampling method. The
sample size was identified based on Cochran's sampling formula. Data was gathered
through a valid and reliable questionnaire with face to face interviews done with
farmers and analyzed by SPSS software package. The results indicated that Saffron
farmers have distinct marketing behaviors, such that 30.7 percent of their Saffron
products were sold in Dasteh type, 35.8 percent in Poshal type and 33.5 percent in
Negin type. The results also showed that there were significant correlations between
marketing behavior with variables such as the amount of self-consumption of saffron,
acreage of cultivated area, their satisfaction from product quantity, the extent of use of
some marketing information channels and the ratio of saffron income to total income.

Keywords: Selling Type, Saffron Farmers, Qaen Township.
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